KLMUC Internship & Career Festival
Kuala Lumpur, 1st June 2016 – Kuala Lumpur Metropolitan University College (KLMUC)
held its Internship and Career Festival at Metro Campus in Menara Tun Ismail Mohamed
Ali (TIMA). The event is parallel to KLMUC motto of ‘Real World Practice’, where it
exposes KLMUC students, especially final-year students to networking, internship and job
opportunities with participating companies.
This event was officiated by the CEO of Cosmopoint Sdn. Bhd. and Acting Vice Chancellor
of KLMUC, Mohamad Kamal Nawawi, together with the Deputy Vice Chancellor of
KLMUC, Dr Mizarina Abu Bakar. Organised by the department of Careers and Partners (C
& P) and co-organiser GTI Media Sdn Bhd, the Festival provided a platform for students
to learn about industry specifics and the business of prospective employers. This year,
more than 30 companies participated at the festival. The festival also saw the likes of
prominent establishments such as Astro, Sushi Kin and Top Glove who were present to
shed light on their relevant industries and talent recruitment.
“We are pleased with this year’s Internship and Career Festival, it has always been a
main priority for us to not only equip our students with theoretical knowledge but also on
the know-how of their relevant industries. This is the very essence of the ‘Real World
Practice’ initiative where we emphasise the growth of our students professionally as
much as learning itself,” said Kamal.
The fair also accommodated a Memorandum of Understanding between KLMUC and GTI
Media Sdn Bhd, Triways Travel Network, MERCi Culinary and Wadhwani Operating
Foundation, which seeks to strengthen the bond between KLMUC and our industry
partner.
GTI Media Sdn Bhd is a part of Group GTI, which is the largest international graduate
careers publisher in the world. They work closely with recruiters, career services,

professional bodies, students and graduates to produce, share research and information
that provokes thought and helps shape graduate recruitment in Asia.
Students were also presented with the opportunity of participating in face to face
interview to secure internship opportunities as part of their programme requirement.
Several workshops were also given by participating companies, namely DeBancCo, Sofis
Financial Consultant and Osiris International on Financial Management Skills and
Building a Good First Impression. These sessions enlightened students on the insights
and advise for them to succeed in their respective fields.
A forum on Youth & Career, panelled by Career Xcell, Pertubuhan Wanita Bumiputera
Kuala Lumpur & Selangor (PERNITA) and KLMUC Alumni, Muhammad Helmi Abdul Aziz
covers the psychology and social aspects of youth and their association with career selfefficacy.
KLMUC also organised an Open Day during the event to provide an opportunity for
industry partners and the general public to get an insight of KLMUC programme
offerings, recently renovated facilities and learning environment.
“The Festival today has also been a good platform for prospective employers to discover
KLMUC students and their potential, hopefully this will secure them with a good job
prospect once they enter the working world,” adds Kamal.
Currently, KLMUC administers programmes for Management & Business Technology,
Design & Creativity, Hospitality, Tourism and Wellness and Media Studies, to name a few.
All programmes have been endorsed and approved by the Ministry of Education and
accredited by the Malaysian Qualifications Agency (formerly LAN). To learn more about
KLMUC programmes, visit klmuc.edu.my
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About Kuala Lumpur Metropolitan University College (KLMUC)
KLMUC is a progressive and innovative higher learning institution with 6 distinctive
faculties offering over 45 programmes. Established in 2006, KLMUC currently offers
Foundation, Diploma, Degree and Master programmes that inculcate ‘Real World
Practice’ as a pathway to professional success. KLMUC also prides itself in continuously
developing relevant programmes to meet students’ needs. The academic programmes,
are developed through close consultation with business and industry partners, the public
sector and professionals. For more information, visit klmuc.edu.my
About Cosmopoint Group
Kuala Lumpur Metropolitan University College (KLMUC) and Cosmopoint College (CC) is a
member of the Cosmopoint Group of Companies, a well-established company with over
25 years of experience in providing practical learning experiences as well as a diversified
curriculum to meet the current market demand. KLMUC is the City Campus in KL and
Cosmopoint College has 11 centres that are spread nationwide.
The Cosmopoint Group of Companies are members of the ILMU Education Group Berhad
(ILMU), one of the leading integrated education groups in Malaysia, with a diversified
portfolio of institutions serving all segments: primary, secondary (K-12) and tertiary
markets.
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